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INSULATING GLASS MANUFACTURERS
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EUROPE-WIDE NETWORK 
WITH REGIONAL REPRESENTATION

SANCO today is made up of companies from Austria, Belgium, 
Czechia, Denmark, Finland, Germany, Italy, Moldova, Netherlands, 
Norway, Poland, Slovakia, Switzerland and Ukraine. These compa-
nies are largely regionally active. With an emphasis on small and 
medium companies, the required and also successful close-to-
the-market approach is assured at all times.

Swiss quality

The SANCO trademark license is held by the Swiss company Glas 
Trösch AG, which can look back on a company history that began 
well over 100 years ago. 

Climate-friendly float glass

With EUROGLAS as the float glass manufacturer within the 
Group, there is an unbroken chain of expertise from basic glass 
to ambitious design applications. Thanks to continual devel-
opments and improvements of the entire production process  
(e.g. research, development, energy saving, high 
share of cullet, short transport distances etc.) 
CO2 emissions are at a very low level.

MORE THAN  
60 MEMBERS  
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GLASS CAN DO MORE 

Taking as its motto “Glass can do more”, SANCO is synonymous 
with high-quality insulating glass, the basis for practically every 
application in contemporary glass architecture. Brand quality, the 
very latest treatment processes and long experience have made 
the SANCO companies into effective partners for window/facade 
manufacturers and architects alike, all over Europe.

Range of products offered by the partner companies

	■ Insulating glass for low-energy construction methods

	■ SANCO Plus thermal insulation glass

	■ SANCO Phon sound insulation glass

	■ SANCO Sun solar control insulation glass

	■ SANCO Safe safety glass

	■ SANCO DUR toughened safety glass

	■ SANCO LAMEX laminated safety glass

	■ SANCO CONTROL shading in insulating glass

	■ SANCO DIVIDE EASY PATENTED FRAME SYSTEM

	■ Structural use of glass

	■ Colour, design, interior finishing using glass
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QUALITY  SUSTAINABILITY 
RIGHT FROM THE START

The ambition: the best possible product for the client. With 
more than five million square meters of insulating glass pro-
duced, SANCO has won a 15 percent market share in Ger-
many. 

In addition to in-house monitoring, external checks too are 
conducted by independent test institutes. SANCO uses its 
Product Pass. It contains a list of the inspected insulating 
glass systems, verified rules as per DIN EN 1279-1 on re-
placing components in the insulating glass system, and the 
proven performance features as per DIN EN 1279-5.

Long-term thinking and dependability are basic principles of the 
SANCO Group. Societal benefit, ecology and economy need to be 
harmonised in the best possible combination, in this way protect-
ing the coming generations.  However dynamic development is, 
the attitude when it comes to sustainability is enduring.

Consistent quality  
management is key to the 
success of the brand.

The focus here is on four key areas:

	■ Developing glass types that reduce the  
	 energy consumption of buildings

	■ Producing glass types with increasingly  
	 low energy expenditure

	■ Assisting customers to build sustainably

	■ Protecting the environment and keeping it clean 

Glass is one of those materials 
used in construction that plays 
a major part in climate pro-
tection.
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INTERNAL ORGANISATION  

Internal organisation within the group is also steered by 
SANCO Beratung. It organises seminars and training 
courses on questions relating to applications, products 
and marketing.

The services of SANCO Beratung

	■ Link between partner companies/licensor/float glass  
	 manufacturers

	■ Central point of contact for declarations of performance 

	■ System descriptions, material selection, supplier approval

	■ Assistance with sustainability certifications

	■ Technical information/documentation

	■ Organisation of meetings on applications technology,  
	 product and applications technology

	■ SANCO representation at associations/institutions

	■ Working groups for experience exchange 

	■ Seminars and training courses

	■ SANCO trade fair attendance

	■ Marketing communication, online and printed

	■ Product consultation and brand management 

	■ Market investigation

	■ Public relations / press work

	■ Updating the SANCO intranet / website

	■ Organisation/implementation of the General Meeting

	■ Winning new licensed partners (licensor-conforming)

	■ Organisation/support for the exhibition in Munich –  
	 DESIGNWerkschau
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STRONGER TOGETHER

Quality management

	■ Product Pass

	■ Production instructions

	■ System description / system testing 

	■ Material testing and approval for use in SANCO products

	■ Technical documentation

	■ Experience exchanges: Sharing expertise and experience

	■ Central point of contact for declarations of performance

	■ Continuous communication with test institutes

	■ Centralisation of testing to lessen workload

	■ Central point of contact for CE & UKCA marks

Networking

	■ Representation of the SANCO Group at associations:  
	 BF, ift, GMI, DIN, building legislators

	■ Active cooperation in the industry's bodies, such as  
	 Bundesverband Flachglas e. V.,  
	 Fachverband Konstruktiver Glasbau e. V. and the  
	 RAL quality committees for MIG and ESG-HF

	■ Work in DIN committees 

	■ Cooperation with ift Rosenheim, accredited  
	 test bodies and universities

	■ Information exchange with licensor,  
	 Glas Trösch AG Schweiz, Glas Trösch SILVERSTAR  
	 and EUROGLAS
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Excerpt from the seminar programme

	■ Basic and follow-up seminars “Glass”

	■ “SANCO CONTROL” experience exchange

	■ “Production/works manager” experience exchange

	■ “Bird protection” experience exchange

	■ Training course “Standards relating to glass”

	■ Training course “What can glass do – glass can do more”

Internal

	■ SANCO intranet

	■ Newsletter “SANCO Inside”

	■ Tolerance Manual 

	■ Marketing Manual 

	■ SANCO Shop

External
	■ www.sanco.de (with direct links to  

	 SANCO member companies)

	■ SANCO trade fair attendance (BAU in Munich)

	■ Marketing communication, online and printed 

	■ Product and image advertising, PR 

	■ Newsletter as interactive customer information

	■ Exhibition and training concepts

	■ Technical literature, SANCO Glass Book,  
	 product data, glass guides

COMMUNICATION
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Training courses and seminars 

The training on offer is aimed directly at SANCO member com-
panies and plays a crucial role in their shared development. 
Sharing of knowledge not only furthers individual skills, but also 
strengthens the network within our community. The courses offer 
a forum for addressing current topics and discussing innovative 
approaches to safeguard SANCO’s high quality standard.
 
What’s more, the various professional groups are supported in 
their professional and personal development, enhancing em-
ployee loyalty. The many different courses on offer increase the 
attractivity of the member companies and showcase SANCO’s the 
valuable work and also its brand. A future-looking learning culture 
is jointly created that strengthens and supports all of them.
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	 Reducing workload from  
	 testing and association work

	 Benefiting from group 
	 experience in products,  
	 technologies and materials 
	
	 Sharing in supplier 
	 support – both material 
	 and informative

	 Building up one's own  
	 “brand” with increased  
	 advertising pressure in the  
	 public domain

THE BENEFITS OF A STRONG 
COMMUNITY 

	 Platform for opening up 
	 further fields of business  
	 (SANCO SERVICE PARTNER)

	 Member of the  
	 Glas Trösch / EUROGLAS /  
	 European SANCO Group network

	 Joint financing 
	 of trademark, patent and  
	 contract projects

	 Backing from the license 
	 agreement between Glas Trösch  
	 GmbH Nördlingen and its 
	 licensed company



SANCO Beratung
Glas Trösch GmbH
Im Lehrer Feld 30
89081 Ulm, Germany

Tel. +49 (0)731 4096-147
Fax +49 (0)731 4096-301
Email: info@sanco.de
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